
China Travel Service NZ Ltd  

China Travel Service NZ Ltd will utilise its 

extensive global networks and will 

collaborate with New Zealand Maori 

Tourism to promote New Zealand as a 

holiday destination to the 1.2m Chinese 

people residing in Australia.   

The Challenge  
Australia is New Zealand’s largest visitor 

market, and within this market exists an 

untapped potential of a significant new visitor market, Chinese residents.  The Australian Chinese are 

perfect visitors to New Zealand because they have higher educations and incomes than the average 

Australian, and are likely to have developed English skills.  The challenge is to create a promotional 

campaign to target this growing  segment of the Australian market.  The product developed in 

collaboration with New Zealand Maori Tourism aims to attract this market, along with their visiting 

friends and family with New Zealand’s quality tourism and food and beverage products.  

The Solution  
China Travel Services has global networks and distribution channels to market and sell New Zealand 

tourism products.  Their extensive marketing channels in Australia include Chinese TV, radio and 

newspapers that are already well adapted to meet the demands of this market segment. 

China Travel Services and New Zealand Maori Tourism have pulled together a range of quality 

tourism and food and beverage experiences that will be packaged into a range of itineraries.  Many 

Chinese in Australia know of New Zealand, our beautiful landscapes, Maori culture and New 

Zealand’s quality food and wines.  The itineraries will give these visitors a range of experiences that 

suit their tastes and timeframes.  Throughout their visit China Travel Services will connect Maori and 

Chinese through our similar cultural values to gain unique and moving experiences. 

Key facts 
Programme start: August 2014  

Length of TGP Funding requirement: 1 year  

TGP funding: $50,000  

Industry funding: $50,000 

Commercial partners: China Travel Services (N.Z.) Ltd 

Estimated potential economic benefits to NZ: $6.0 million total by 2017 


